
28    CREATIVE INDUSTRIES

CREATIVE MAP OF MOSCOW
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CROSS-SECTORAL CLUSTERS 
OF MOSCOW’S CREATIVE INDUSTRIES

Museums, libraries,
and archives

Education
in creative
industries

Advertising

IT and video games

Fashion

Architecture

Design

Music and
performing arts

Cultural
heritage

Film and animation

Jewellery

Visual arts TV and radio

Publishing

Close by both geographical
and industry-specific criteria

Close by only one criteria

moderate

Influence on the city's creative sector

strong

weak

Clusters were chosen according to empirical assessments 
of creative industries’ proximity to one another based on two criteria: 
territorial and industry-specific. The territorial proximity is evaluated 
through localisation of various enterprises of creative industries 
within the city, the industry-specific proximity – through combination 
of various types of economic activity in their constituent 
documents (see Technical Notes).

Stimulation of joint projects, cross innovations, 
and self-organisation of professional community within 
cross-sectoral clusters are promising vectors for state support 
of Moscow’ creative industries.

the largest, connected to most other 
creative industries

focused on technologies, creating content that could be potentially 
used ‘on every smartphone’

is based on architectural solutions and engineering, 
closely associated with the industrial sector
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URBAN ENVIRONMENT FACTORS THAT INFLUENCE 
LOCALISATION OF CREATIVE INDUSTRIES

CREATIVE INDUSTRIES
ENTERPRISES

INFLUENCE FACTOR GROUPS
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NEGATIVE 
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HUMAN CAPITAL

Industrial
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in creative industries

Objects of cultural
heritage

Hotels

Distance from
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We have assessed the level of influence 
of urban environment factors on localisation 
of creative industries enterprises using 
econometric modelling (see Technical
Notes). The development of creative
industries on a specific territory are,
first and foremost, influenced by business
and shopping centres. But the key factor
is the concentration of creative sector’s 
companies: creative entrepreneurs 
draw towards each other more 
than to the city centre, metro stations, 
or industrial zones.
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